
6.40 Problems Related to Marketing of Paddy 170 
 
 
 
 

BIBLIOGRAPHY 
 

 
 

1.  Aulaksh and Harban Singh, “Change in Food Grain Market Structure in India,‟, 

B.R. Publishing House, New Delhi, 1983. 

 
2.  Bhuvaneswari, Prasak, “Problems connected weith the Organisation and 

Functioning of Marketing Societies”, New Delhi, 1995. 

 
3.  Bhanu Pratap Singh, “The Hindu Survey of Indian Agriculture,, National Press, 

Madras, 1990. 

 
4.  Daram Narain, “Distribution of the Marketed Surplus of Agricultural Produce by 

Size Level of Holdings in India”, Asia Publications, New Delhi, 1951. 

 
5.  Elayth, K.M.N, “Public Relations in Marketing Operatives‟, 1997. 

 
6.  Gurusaran Singh Kainth, “Food Grain Marketing System in India, Its Structure and 

Performance”, Associated Publishing House, New Delhi, 1982. 

 
7.  Hand-book  of  Agriculture,  Published  by  the  Indian  Council  of  Agricultural 

Research, New Delhi, 1987. 

 
8.  Harrospm, “Agricultural Modernisation and Income Distribution”, Mimeo, Ph.D, 

Princeton University, 1972. 

 
9.  Har Swarp Singh, “The Hindu Survey of  Indian Agriculture”, National Press, 

Madras, 1990. 

 
10. Jhingan, M.L., “The Economics of Development and Planning”, Vrinda 

Publications Ltd., Delhi, 1997. 

 
11. Kombairaju, “A Study on Marketable Surplus of Paddy in Thanjavur District‟, 

CAARDS, Tamil Nadu Agricultural University, Coimbatore, 1980. 

 
12. Lal. S, “Increasing Rice Production under Rainfed Low-Land Situation”, New 

Delhi, 1987. 

 
13. Laud, G.M., “Agricultrual Co-op Marketing”. New Delhi, 1989. 



 

14. Manohar  Lal  Jalan,  “Marketing of  Agricultural  Inputs”, Himalayas  Publishing 

House, Bombay, 1998. 

 
15. Milton, M. Snodgrass and Wallace, L.T., “Agriculture, Economics and Resource 

Management”, Published by Prentice-Hall of India Pvt. Limited, New Delhi, 1977. 

 
16. Mathew, P.G., “Field Operations for August”, Spice India, 1989. 

 
17. Moore, R, Johl, S.S, and Khusro, A.M, “Indian Food Grain Marketing, Prentice 

Hall of India, Pvt. Ltd., New Delhi, 1973. 

 
18. Purushothaman, S, and Palaniappan, S.P, “Rice-Based Multiple Cropping System”, 

Tamil Nadu Agricultural University, Coimbatore, 1995. 

 
19. Paroda,  R.S.  “Hybrid  Rice  Technology  in  India:  Problems  and  Prospects”, 

Published by Proceedings of the 3
rd 

International Symposium on Hybrid Rice, 

Hyderabad, India, 1998. 

 
20. Parmod Kumar and Sharma, R.K, “Spatial Price Integration and Pricing Efficiency 

at the Farm Level” A Study of Paddy in Haryana, 1996. 

 
21. Rajasekaran, N, “Marketable and Marketed Surplus of Food Grain: An Institutional 

Approach”, Mand and Development, March, 1997. 

 
22. Sarena, H.M, “Regulated Agricultural Markets”, Rawai Publications, Jaipur, 1992. 

 
23. Seetharaman, H.S, “Agricultural Co-operative Marketing”, New Delhi, 1997. 

 
24. Subramanian, V.S and Sri Paul, K.B, “A Study of Factors incluencing Farmers in 

the Adoption of Recommended Farm Practices for Milets (Cholam and Cumbu) in 

irrigated and Dry Land”, Research Project, TNAU, Coimbatore, 1976. 

 
25. Sen,  L.K and Roy P,  “Awareness of Community Development in  Villages of 

Hyderabad”, Report of National Institute of Community Development, Hyderabad, 

1967. 

 
26. Thimmappa, K and Mahesh, N, “Resource Use Efficiency in Rice Production: An 

Application of Cobb-Douglas Type Production Function”, Agricultural Economics, 

PJN College of Agricultural Research Institute, Karaikal, Pondy, 2000. 

 
JOURNALS 

 
1.  Ahmed, A.U, “Marketing Pattern and Price Spread of Paddy in Assam”, Indian 

Journal of Agricultural Marketing, Vol.5(2), 1991. 



 

 
 

2.  Asha Maheswari, “Agricultural Marketing: Issues and Challenges”, Indian Journal 

of Agricultural Economics, Vol.53, No.3 July-Sep, 1998. 

 
3.  Atibudhi , H.N, “A Study on Impact of Globalization on the Marketing of Key 

Farm Inputs in India”, Indian Journal of Agricultural Marketing, Vol.20(3), 2006. 

 
4.  Basavaraja, “Commercialism of Agriculture and Economic Development”, Yojana, 

Vol.33 No.7, April 16-30, 1989. 

 
5.  Balwinder Singh and Grewal, S.S, “Economic Profile of Rice Production in India”, 

Agricultural Situation in India, Vol.LII No.10, Jan 1996. 

 
6.  Balakrishnan, P,  “Agricultural and  Economic  Reforms,  Growth  and  Welfare”, 

Economic and Political Weekly, Vol.35, No.12, 2000. 

 
7.  Chillar,  A.S,  “Agricultural  Development  in  Haryana-An  Analysis”,  Southern 

Economist, September 15, 2003. 

 
8.  Candel, B.S, “How Sustainable is the Total Productivity of Oilseeds in India”, 

Indian Journal of Agricultural Economics, Vol.62, No.2, 2007. 

 
9.  Dhawan, B.D, “Economics of Water Saving Methods for Paddy Crop”, Monthly 

Commentary on Indian Economic Conditions, Vol.XLII No.12, 504, July 2001. 

 
10. Das Ira, Dutta, M.K, Borbora, S, “Status and Growth Trends in Area, Production 

and Productivity of Horticulture Crops in Assam”, The ICFAI Journal of 

Agricultural Economics, Vol.4, No.3, 2007. 

 
11. Dalvir  Singh,  “Storage  of  Cereals  at  Farm  in  Haryana”,  Indian  Journal  of 

Agricultural Marketing, 1993. 

 
12. Gunawardana, P.J, and Quikkey, J.J., “Determinants of Paddy Sales by Farmers on 

the Official Market in Sri Lanka, 1953-1989”, Indian Journal of Agricultural 

Economics, Vol.XI, VIII No.4, Oct-Dec. 1993. 

 
13. Gupta, S.K, “Marketing of Paddy in Haryana”, Indian Journal of Marketing, Vol.9, 

(10), 1979. 

 
14. Gulati, “Price Procurement and Production: An Analysis of Wheat and Rice”, 

Economic and Political Weekly, Vol.25, No.13, March, 1990. 



 

15. Hanumantha Rao, “Marketing of Rice in India: An Analysis of the Impact of 

Produces Prices on Small Farmers”, Indian Journal of Agricultural Economics, 

Vol.31(2), 1976. 

 
16. Iqbal Singh, “Economics of Paddy Production in Sultanpur”, Indian Farming, 1990. 

 
17. Jagadish Prasad, “Agricultural Marketing in Bihar, 

 
18. Kulandaisamy,V, “Business Policies of Marketing Co-operatives,”The Tamil Nadu 

Journal of Co-operation, Vol.88, No.11, Feb. 1977. 

 
19. Kaur, Paramjeet, “Growth Acceleration in India”, Economic and Political Weekly, 

Vol.XLII No.15. 

 
20. Kashion and Vashistha, “A Study of the Factors Governing the Flow of Marketable 

Surplus of Major Crops in Ludhiana District”, Agricultural Situation in India, 

Vol.123, No.8, 1968. 

 
21. Khalon and Vashistha, “Problems of Marketable Surplus in India Agriculture”, 

Indian Journal of Agricultural Economics, Vol.16, 1961. 

 
22. Khanna, S.S, and Supa, M.P, “Raise Rice Production‟, Yojana Vol.3, Feb, 1989. 

 
23. Loganathan and Varatharajan, “Monopoly Procurement of Paddy: A Case Study of 

Tamil Nadu”, Agricultural Situations in India, Vol, 13, No.11, Feb.1986. 

 
24. Malik  et.al.  “Market  and  Marketable  Surplus  of  Wheat  and  Paddy  Crops  in 

Kurushetra  District  of  Haryana”,  Indian  Journal  of  Agricultural  Economics, 

Vol.(7), 1993. 

 
25. Mohan Kumar B. and K.N.Singh, “Technology for Direct seeded Rice in the north 

western Zone”, “Indian Farming”. Vol.XXXVI.No.2. May 1989. 

 
26. Mahadeva, Renuka (2003), “Productivity Growth in Indian Agriculture: The Role 

of Globalization and Economic Reform” Asia-Pacific Development Journal Vol.10, 

No.2. 

 
27. Mohandas.  K,  and  E.K.  Thomas,  “Economic  Analysis  of  Rice  Production  in 

Kuttanad Areas of Kerala”, Agricultural Situation in India, Vol.LIV, No.9, Dec- 

1997. 

 
28. Nagarajan.S.S. AD.7.43 “Punishing Short Term Paddy, from Tamil Nadu”, Kissan 

World, Vol.25, No.12, Sec. 1998. 



 

29. Chatterjjee P.K. and S. Banerjee, “ Energy Requirements in Paddy Cultivation”, 

Indian Journal for Agricultural Economics, Vol. XXXI, No.3, Bombay, July- 

September, 1976. 

 
30. Rane,A.A., “Marketing Efficiency of Agriculture in Konkan Region of Maharastra 

State, India” Artha Vijnana, Vol.36, No.2, 1994. 

 
31. Reddy  A.R.  and  C.Sen,  “Technical  inefficiency  in  Rice  Production  and  its 

Relationship with Farm – Specific Socio-economic Characteristics”, Indian Journal 

of Agricultural Economics, Vol.59. No.2. Apr-June 2004. 

 
32. Reddy  G.P.,  P.S.B.  Anand  and  K.  Kannan,  „Rice  Exports;  Opportunities  and 

Challenges”, Yojana, Vol.12, No.9, sep-1999. 

 
33. Reddy, “Marketable Surplus in  Paddy –  A  Regression Analysis”, Agricultural 

Situation in India, Vol.12, No.10, Janc-1987. 

 
34. Raisuddin  Ahmed,  “Rice  Economy  of  Bangladesh  Progress  and  Prospects”, 

Economic and Political Weekly, Vol.XXXIX No.36, Sep 4-10, 2004. 

 
35. Y.Radha  and  Y.Eswara  Prasad,  “Variability and  Instability  Analysis  of  Area, 

production and Productivity of Rice and Maize in Northern Telangana Zone of 

Andhra Pradesh”, Agricultural Situation in India, Vol.LV, No.10, Jan-1999. 

 
36. Rane.A.A., “Marketing Efficiency of Agriculture in Konkan Region of Maharastra 

State, India” Artha Vijnana, Vol.36, No.2, 1994. 

 
37. Ram Iqbal Singh, et.al. “Economics of Paddy Production in Sultanpur”, Indian 

Farming, 1990. 

 
38. Srinivasalu B. and V. Ravinder Naik, “System of Rice Intensification – A Synergy 

of Six Practices”, Kurukshetra, A Journal of Rural Development, Vol. 54, No.9, 

July – 2006. 

 
39. Samal  and  Kumar,  “What  Drives  Rice  Production in  Orissa  :  Technology or 

Price?”, Agricultural Economics Research Review, 2002, 15(1). 

 
40. Samal, Nayak and Malik.S.C., “Storage Economy of Rice in Sakthi Gopal Blacki, 

Puri District(Orissa)”, Indian Journal of Agricultural Marketing(conf.spl), 1993. 

 
41. Shastri,  “The  Problems  of  Marketable  Surplus  in  Indian  Agriculture”,  Indian 

Journal of Agricultural Economics, Vol.16(1), Jan – Mar, 1961. 



 

42. Sekhar. C.S.C, “Agricultural Trade Liberalisation – Likely Implications for Rice 

Sector in India”, Indian Journal of Agricultural Economics, Vol. 58. No.1, Jan – 

Mar 2003. 
 

 
 

REPORT 

 
1.  Consultancy  Project  on  “Marketing  practices  of  Paddy  –  their  Fiscal  and 

Production Impact”, Sponsored by State planning commission, Tamil Nadu 

Agricultural University, Coimbatore, 1994. 

 
2.  Directorate of Agricultural Marketing and Inspection of India, 1990. 

 
3.  Jack Shaffer : “Commodity Marketing through Co-operative some experience from 

Africa and Asia and some lessons for the future, COPAC Occasional paper No.1, 

COPAC secretariat – via Termodicarcella, 00.100 Rome, and Italy.1993. 

 
4.  Kombairuiaju, “A Study on Marketable Surplus of paddy in Thanjavur District”, 

CAARDS, Tamil Nadu Agricultural University, Coimbatore – 1980. 

 
5.  Subramaniyam, V.S. and Sri Paul.K.B. _ “A Study of Factors Influencing Farming 

in the Adoption of Recommended Farm practices for Millets (Cholam and Cumbu) 

in Irrigated and Dry land”, Research Project, TNAU, Coimbatore (1976). 

 
6.  Karur District Profile. 

 
7.  Census 2011. 


